l!R Boot Camp

Get In Shape Now

for Valentine’s Day and Beyond

Jennifer Sparks, V.P., Marketing
Society of American Florists




oday’ s Goal
e session focusing on key areas:

efine PR/Role in marketing mix
Value of PR: Why do it?
How and when to use it
Available PR tools/materials r
Hands-on ideas and member examples
Contacting the media

Spokesperson do’ s and don’t’ s
Preparing talking points

Be a media resource ‘\{(b S AF

Social media in the mix: Content =%
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fluence of
r information
and inspire target
change behavior, shift
and take action.
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rty credibility
rust what they read,

essage delivery
ow more content than

nts other marketing activities
ective
imizes damage in times of crisii




t Promotion/

-- Capitalizes on the Internet to
communicate with consumers,
deliver messages, create

Direct Marketing
ing -- Targets consumers directly

otes product directly with information about a

consumers in a controlled particular product

manner; all information

directly from company \\((;// : ;A i :
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munity
ews Media
Social Media
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PR in Your Community

Networking: Get involved!

Chamber of Commerce or other
community business groups

Social or charitable organizations
Church or school communities

PR in Your Community

Speaking engagements:
Be seen!
Garden and country clubs
Community festivals
Small business seminars
In-store workshops




Getting through the gatekeeper

e Work In

Advertising
considerations

ing

Noise in the
market

Balance

promotion & product
Newsworthiness

IRSEER v sar




h third-party

advertising...you have
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wsworthy
ake it timely!
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ed to an event or occasio

affect the wallet?

n?
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cenes look at holiday

e decorations (Christmas)

er’ s Day, Christmas

-alongs for reporters on holiday deliveries
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s’ longevity in the

in the media calendar
er the event

al workshop for reporters
osting scout troops

- Events to benefit a cause M
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enerate valuable local
exposure
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bjectives

benefits of flowers and
pertise of professional

nnovative public relations

ns to generate news stories in
papers, magazines, online, TV and radio
tionwide

Consumer research and trends as

NEWS HOOKS

i

8 | HOLIDAY
&) . HEALING
i =7
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SAF’ s Emotional Impact of
Flowers Study

Proof positive:

A gift of flowers

creates instant delight,
and increases enjoyment
and life satisfaction.

Capitalizing on Emotional
Impact Research

Press release on shop letterhead
Home, Lifestyle or Health print reporters
Radio news directors
TV assignment editors

Get noticed...send flowers with the

press release!

Reporters and staff will feel the effects of

flowers for themselves ‘(@ SAF
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Capitalizing on Emotional
Impact Research
TV Segment

Contact the program producer at a local TV
station

“Prove” how flowers make people in your
community happy.

Ride-alongs
Invite reporters to go on flower deliveries and
capture recipients’ reactions to the flowers

Perfect for Valentine’ s Day ‘((;/ SAF

deliveries!

Capitalizing on Emotional
Impact Research

Contest
Partner with a local radio station

Listeners call in to tell why their special person
deserves a smile

Winner (selected by DJs) receives a flower
arrangement

You provide the flowers in exchange for free
mentions of your shop and the research

Make it a regular segment! ‘(@ SAF
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remarks about
a morning radio

to general manager and
me on the same show and talk

ooooooooooooooooooooo
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systems help seniors
yday challenges.

e scientifically proven to ease
ssion, inspire social networking
d refresh memory as we age.

op letterhead
thing!

story more newsworthy, pitch

ss just before Mother’ s Day,
r' s Day or Grandparents’ Day

) SAF

17



Capitalizing on Flowers &
Seniors Research

Radio promotion

Target audience: Seniors and their adult children
Local morning show
Oldies, classical, jazz or news/talk station

Listeners call in to have a special senior citizen
surprised with flowers

DJs talk about your shop and the research results

Capitalizing on Flowers &
Seniors Research

“Flower Fun” sessions

Work with local senior living communities and
nursing homes

Bring flowers for the seniors to create their own
arrangements.

Invite the press to photograph and write about
the event

Provide the research results

Time it with family weekends ({(b SAF
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senior citizen

match donations

e and info about the Flowers
udy with first visit

) SAF
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g‘g MEDICAL SCHOOI ‘ IASSACHUSETTS ((’ SAF
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ompassionate toward
s worry and anxiety,

s depressed when flowers are
in the home.
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al customers
cology makeover

for the home
er” photos online or in shop
can transform a room

age that flowers in the home are
lly proven to decrease worry and anxiety

er with the local paper’s or city magazine’s home

ections to find makeover recipients M
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'!AF’ s Impact of Flowers & Plants

on Workplace Productivity Study

Proof positive: Problem-solving skills,
idea generation and
creative performance
improve substantially in
workplace environments
that include flowers and
plants

-
\
.

' Capitalizing on

Workplace Research

Chamber of Commerce

Offer to write an article on the benefits of
flowers and plants in the workplace for their
newsletter

Ask the Chamber or other business group to
consider you as a presenter for their next

event

21



or of your local
orkplace research

g the story give your
ions about how local businesses use
rs and plants (corporate customers)

alentine’ s Day deliveries to offlces'( ’,
9 SAF
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radio station
al floral expert”
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S, proposals, card
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SOCIETY of AMERICAN FLORISTS

23



or VDay 2013

ontent at
ers.com/VDa

y
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review bios

Know which reporters might be {
interested in story before pitching it P el

se, email)

act — describe what
rs might see if they cover

to see if information was received and
er questions

nterested, be helpful and expedien

O SAF
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eral tries before the

”

istent and learn from each try
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auburnpub.com Qx(’o

News Sports Opinion Blogs Entertainment LakeLife Social Media Obitua

Quick Links
PRUDENTIAL
NFL WILL MEET NURSING HOME VOLUNTEERS AT JETS 30, FALCONS
WITH ONEIDAS. MERGER RED CROSS 28 10.THINGS TO KNOW

Cosentino: What makes a good
florist?

EiRecommend | 0 | |3 Twoet| |0 gajo| CEE3 Prnt || Email || &
July 18,2013 3:00 am - Carmen Cosentino | Special to The Citizen & (0) Comments

Today, with so many places to purchase flowers, a person might be confused about the role of the
various vendors. | think that each has a place and each serves a different purpose and a different
clientele. The only objection | have with the nontraditional florist and even some flower shops is

that when a flower or plant is past its prime, discard it. Selling something that is “over the hill" is
bad for everyone. When a person pays, even half price, for a flower that will be disappointing in \\ //

Being accessible pays off =

27



as opportunity to make
oints (bridge)
ize yourself and the industry as
ng and responsive

Stay positive!

) SAF
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Spokesperson DO’ s and
DON'Ts: DON'T's

Don’ t dwell on negative allegations or repeat
negative words. Decide what’ s at the root of the
question and address it

Don’tsay ‘I think” or ‘I believe’; it weakens
your opinion

Don’ t dismiss a question with ‘no comment’; in
the public’ s mind it translates as guilt

Don’ t make comments ‘off the record’ ; if you
don’ t want it on the news, don’t say it

Interviewing with the Media

The media may call you for
comment on a story that seems
negative

Be accessible

Use the opportunity to present your views
in a responsible manner

Take time to carefully develop your
response

Because helpful, more likely they will

contact you in the future ‘(‘;/ SAF
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e

Optimism:
Finding something
to be glad about in
every situation.

Use it in your
interviews!

Y SAF

tual Local News Article)

at we have to do. That’ s

s our worst nightmare.”

> challenge, (florist) said, would be met.
“We’ re like the mailman. We' re getting

them out.” NS
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To Air, or Not to Air
(Dirty laundry, that is)

“Typically, they [the wholesalers] raise
everything just because they can.”

*kkkk

“The economy is terrible. I’ m ready
for someone to buy my business.”

Are you playing the “Glad Game” or not?

Valentine’ s Day. Maybe she shoulda called on Feb. 13, or
God forbid, a couple days earlier.”

*kkk

“It all just adds to the fun,” Ms. xxxx said of the annual mad rush
of orders and deliveries.”

“The colors are beautiful. Red roses are the most popular, but
we have royal blue — they’ re out of this world — orange ones,
purple roses. We' Il make up hundreds of arrangements.

Valentine’ s Day is a lot of fun for many people.
) veeole)y, SAF

They’ re excited, and it’ s a lot of fun for us.”

31



e perfect Valentine’ s

ant to receive flowers — nothing
ou’ like a gift of flowers.
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ests for flowers for
rs, friends. Valentine’s
e to express sweet
people in our lives.

prise your valentine at work

entine’s Day falls on a Friday this
roviding the perfect opportunity to surprise
r sweetheart at the office. (WOW effect)

safnow.org/vday M SAF

nsive than the
s buy flowers when they
affecting rose supply?

ut concerns of pesticides on roses or
rking conditions in South America?

safnow.org/vday
(Popular Questions g(}) SAF
Reporters Ask) STy T ANERCAS FLowTs
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but real), as you
meeting with a client.

OCIETY of AMERICAN FLORISTS

the media
rs” (reporters

of ordering

andled (courteousness, accuracy of card
, timeliness of delivery)

every order as if it will end up on
the front page! () SAF
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The POWER of
Public Relations

Putting flowers and your
business in the context of people’s
everyday exposure to the news

(and/or browsing of the Internet)
{) SAF

PR: The Media

Be a resource

Be available and responsive ESPECIALLY
during busy times (If you don’t, your
competitor will)

Be prepared for potentially negative stories

Establish yourself as a credible
source and they’ Il come back to

you*

35



n from Peers

lowers, Philadelphia

rovides flowers for set of local TV
station

Gets regular opportunity for
interviews

" Leamfrom Peers

6-minute segment!

Segment on C&H of summer roses

Included research about flowers
) SAF

Live audience got roses
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below 0 in Chicago

e media came calling and Red
Kennicott of Kennicott Brothers
Flowers made himself available

spring flowers
odils, tulips,

owers like that make
ink of spring.”

Chicago area coping with deep freeze

Thursday, February 10, 2011
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earn from Peers
for A Cure: fundraiser to support
ocal cancer treatment organization
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Dandelions Flowers & Gifts,

Eugene, OR Sﬂ!’!mﬂﬂs 3 Y iS' é

BBAS FOR A CURE

'  Dandelions Flowers & Gifts
| 1710 Chambers St.

Each vote costs $1

www.brasforacure.com

' SAF
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Nanz & Kraft
Louisville, KY

‘ ! !
Christmas at Nanz & Kraft ’
{ www.whas1l.com g‘ﬂ SAF

UBLIC RELATIONS

Social Media
Direct Mail
Promotions
Internet

W SAF
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n business
ails, website, etc.

() SAF
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ited to a dinner this weekend?
he shop and pick up flowers for the

) SAF
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Mandy Majerik Aifd Pfci -Be sure to follow me to see what | am up to
www.twitter.com/mandyshothouse

4 MANDY MAJERIK (MANDYSHOTHOUSE) on Twitter
www.twitter.com

¥ HOTHOUSE IS A FLORAL BOUTIQUE NESTLED IN THE LAKEVIEW DESIGN
DISTRICT - HOTHOUSE: THE ART OF LIVING & GIVING WELL

¢]] about an hour ago - Comment - Like - Share
Y 2 people like this.

Write a comment...

) SAF
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personality, style, brand

facebook

But what to post about?

N/

SOCIETY of AMERICAN FLORISTS

Monday Morning Flower and Balloon Co.

Have you always wanted to stop in our shop and then design
your floral arrangement? Now you can! — at Monday Morning
Flower and Balloon Co.

) SAF
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Jennifer Pryor

Cet Well Wishes going out today! — at White House Florist.

Dr Delphinium

" One lucky lady will be receiving 142 roses at her office today!
WOW! #roses #love #impressive

SN Relles Florist
! i Having a weekend party?

W SAF
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ebook
designs

S Relles Florist
™. gl Starbright Floral Design
Serene centerpiece. The sights of summert Citrus and lavender and hydrangea. Who
could ask for more!

Perfect messageas VDay designs go out! g‘;} SAF

ebook
: Share favorite varieties

SF Brannan Street Wholesale Florist
The Edge

JEy Lee’s Florist and Nursery / Berkeley Florist
o \ New Ivanhoe Roses

How about unique VDay rose varieties?  sammmonmoms

44



Monday Morning Flower and Balloon Co. added 7 new photos
to the album Fresh Floral Arrivals.

suvass s v AMERICAN FLORISTS

Starbright Floral Design

How is this for amazing color?

) SAF
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Monday Morning Flower and Balloon Co - Yardley

Ever wonder why those gorgecus hand tied bridal bouguets
cost what they do? This little video breaks it down for you.
— with Monday Flowers and Ceorglanne Foster Vinicombe
at Monday Morning Flower and Balloon Co - Yardley.

() SAF
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Rose Garden Florist PROM FLOWERS ARE LIKE A HAM

SANDWICH .......... don't leave them in your HOT car! Take them

w home and refrigerate till you meet your date. NOT the freezer. Have fun
- be safe - send pictures! v

e
Ll
==

) SAF
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ployees!

[a— Ashland Addison Florist Company

u-l‘t— )

s =7 Emily, our atourl location, whips up
another gorgeous design for a customer today! Visit Emily at

3118 North Lincoln Avenue!

() SAF
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Monday Morning Flower and Balloon Co.

Such a pretty way to celebrate an anniversary. — at Ruth's Chris
Steakhouse.

Like - Comment - Share ‘: 2 - 45 minutes ago

 (YSAF
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flowers

California Grown Flowers
' "When two friends understand each other totally, the words are
soft and strong like an orchid's perfume.”

_MLK Ismael Resendiz

“If we could see the miracle of a single flower clearly, our whele

‘ life would change.” ~ Buddha

"} SAF

SOCIETY of AMERICAN FLORISTS

Aboutflowers.com
It's Back to School Time! If your student is college bound, send

flowers in school colors and ask the florist to deliver it in a
mascot vase, which becomes a keepsake, holding pens and
pencils in the dorm.

http:/ /www.aboutflowersblog.com /flowers-commemorate-
the-first-day-of-school/

SAF

SOCIETY of AMERICAN FLORISTS
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Monday Morning Flower and Balloon Co. With wedding and prom season
just around the corner a quick boutonniere refresher!

Proper Boutonniere Placement
www.youtube.com

Not sure how to put on a boutonniere? Whether you are going
to a prom or are the groom getting married, putting on a
boutonniere should not be anything that stresses you out! Just
remember, it goes on the left and follow the simple rules in

this video for the perfect placement!
{}) SAF

SOCIETY of AMERICAN FLORISTS

Relles Florist

Someone is about to have a terrific Friday! Surprise someone you
love with flowers!

White House Florist shared California Grown Flowers's photo.

Not because you have to.
Not because you're sorry.

> /ml szu-u\

ATh.

) SAF
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Karen Fountain got one of those smiles earlier. Had a delivery Hide
to do on my way home. The recipient opened the door and

looked "bothered", but her face brightened up with a big smile when she
realized | had birthday flowers! | love those moments!

about an hour ago - Comment - Like

) SAF
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Karin's Florist

IT°S WEDDING WEDNESDAY!! We love summertime because
wedding season is in full bloom! What are your favorite color
schemes for a summer wedding?

™

i
W SAF
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Karin's Florist
Happy Monday.....

What do you get when you cross poison ivy with a 4-leaf clover?
A rash of goed luck.

* 2%

) SAF
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Ken Young

friggatriskaidekaphobia (noun) : The fear of Friday the 13th.

It's Friday the 13th but there's no reason to be scared because
you'll SAVE 13% on your first purchase of the day when you use
Promo Code: FRIDAY at www.PhoenixFlowerShops.com

51



¢ Mandy Majerik Aifd Pfci
‘ about an hour ago %

Bridal Bouquet: Gorgeous Yellow & White with a
feminine hint of pink!

(Mary Margaret Smith Photography) — at Rancho
de las Aguilas (Home of the Eagles).

Like - Comment - Share

5 3 people like this.
n Write a comment..

Sponsored &l Create Ad

Sperry Top-Sider Women
hautelook.corr

Deep discounts on Sperry Top-Sider

¥ Women and more at HauteLook. Shop
now and save!

Visit Philly
Philadelphia — visitphilly.com
=S Win a Philly aetaway! LIKE & enter.

) SAF
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7]’ Hothouse Design Studio
| 4 August 11 @

Here is our fun ribbon wall! Available for rent and we can
create custom color schemes! How fun does this look as
the altar backdrop for this beautiful J&D Farms wedding?!?

tto
partners (and
reach their
followers)
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BOUQUETS 180 tables, 4000 yards of fabric, 68 chandeliers, custom-made
VIP tent, and so much more. $2.5 million raised for Denver Health.

() SAF
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ity service

" *"™ Monday Morning Flower and Balloon Co. We'd love to give
- children a tour of our shop. Anyone need a fun trip for
b ] a Girlscouts? If so, contact us, we'd love to host them!!

Bike To Work Photo Contest

Contest Type: Photo Contest | Contest Ends: 05/23/2010 11:55 PM

Friday May 21st is Bike to Work Day! To encourage you to hop on and ride we are offering gift
cards to bikers who send us a photo of themselves (friend/family member) on a bike.

[View contest | View Entries [l submit Your entr [l contest Rules

) SAF
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Mandy Majerik Aifd Pfci Another fun and funky boutonniere from
HotHouse! It is so rewarding to have clients who return year after year
because they trust your brand ;)

[[®) Friat 1:07pm - Comment - Like - Share
&) Kimberly Nelson and Jennifer Bowker Sparks like this.

Write a comment...

o

4% Dr Delphinium
Love this design from the Springtown, Texas barn wedding we
did that Is featured on Style Me Prertty today! #weddings #ranch
#succulents Follow the link for more gorgeous photos:

http:/ fwww.stylemepretty.com/2013/08/02/springtown-texas-
barn-wedding-from-dyan-kethley-meredith-bacon/

1. Ay

SMPBLOSS ~ | SMPMAGAZINE

sm(‘ﬁ@%ﬂ#
TEXAS

weoomes | vewsoruwior | eawczmes | raswos | crmms ™

| SPRINOTOWN TEXAS BARN WEDDING FROM DYANKETHLEY » MEREDITH BACON

[ T =g [~

siee
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Starbright Floral Design

To all our friends that say great things about us on Yelp - we
send our love and a million thanks! We promise to always be true
to our roots and give you our very best. Much love to all...

0 reviews s Enghah

0 4 ooooosass
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Cathy Hillen-Rulloda Major props to Society of American Florists Jennifer
Sparks for her Q & A in this Wallet Pop article about finding the best deals
on Mother's Day Flowers.

‘ How to find the best deal on Mother's Day flowers
www.walletpop.com
How to find best Mother's Day flowers

Pretty, Scented Flowers Improve a Bad Mood and Promote
Wellness

naturalmedicine.suite101.com

People are attracted to pretty and fragrant flowers. Flowers can
perk up awful moods, neutralize anxiety, and enhance sociability;
all promote wellness.
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Ml Aboutflowers.com Christine Arylo is a firm believer that the
amount of love you have in your life starts with the amount of

4 love you have for yourself. So, in addition to giving flowers to others,
remember to give flowers to yourself too. Research shows that flowers
make people happier; make yourself happier and include flowers as a
part of your daily...

See More

Christine Arylo's Flower Facts on Relationships and Gift
Giving

Length: 0:37

W SAF
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(@ Aboutflowers.com Home Page ———H1 B

4 - = = o

Back  Forward  Stop Refresh  Home Print Mail

(@ nttp:/ /www aboutflowers.com/

Holidays &
Occasions

Flowers=Happiness

Floral Library

With today’s high-tech and fast-paced Telke ol shost cpsz

Decoratin r Reminder service
aralingls vaes(yle taking its daily oll on o * Reminder service
lives, experts advise exercise and those special dates

Gift Giving other personal lifestyle changes to
relieve stress. According to recent
Rutgers University

behavioral research conducted at research proves it

& | Flowers make us
happier

Ordering
Advice

Bress Room Rutgers, The State University of New * A guys’ guide to
Jersey, nature provides us with a giving flowers
About SAF How 10 give with

simple way to improve... more style.

socizTy of of the Welcome your guest with a bright addition. Hide a
AMERICAN bud vase with a smple cluster of flowers in the
W/ Fionisrs WEEK center of a dear bubble bowt filed with potpourri.

W SAF
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g and entertaining
y information

rdering advice

Care tips

Y SAF
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OMG! Top 5 Prom Trends

by Rl L on Ao B 3973 40 322

\ageOfi!
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ier factor

A LIFESTYLE BLOG FROM ABOUTFLOWERS.COM

| ; Composite Bridal Bouquets Make Comeback

by Mandy Malerk on Apefl 25, 2011 ot 10:33 am

Composite bouguets are the porfect 0pdon for trides who desre a vintage style douguel. Several
Power DICOMS: O EVen JUst 8 fow Petais are usad 1o Create
Deauniul, composite bouguets that are 0 very eyecatching
going down the aisle and wit ook classic in photographs years to
come.

My Philosophy on Flowers
oy TimFamed on Apel 13, 2011 3t 1:36 am

g Wedding Consutatons. 1 Show composie bouguets, |
Wi Drides 10 550 how bEaUNBY & DAOIOPPhS BN What an
IMPACt & makes i1 ront of T Camera.

Croating A Colorful Patio

Baing @ forer designar, | i mysell 1MUNaIe 10 have 3 CATEr working Wi the most beausiul product
0n e 1900 of D6 8arth, Flowers, Mamsaives, have such characier and parscnalty. Each bioom
5p0AkS 10 U Wh A GiStCIive Cokr o form. Thay draw L in with tha ragrance and saxture. Lika e
40N In Grook myIhaiogy. ey Ure us 1n 33 g8t 0 Coz0r exporionce of the 1oy they hod witin

ag
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flower factor

A LIFESTYLE BLOG FROM ABOUTFLOWERS.COM

Decorating Love
Entertaining Prom

Gifting Weddings
Relationships/ Holidays
Friendship Gardening
Floral Trends Flower & Plant

Care

AboutFlowersBlog.com

flower factor

A LIFESTYLE BLOG FROM ABOUTFLOWERS.COM

Blogs for Valentine’s

1/31/14: Romantically nam&Pbwers & plants
2/4/14: VDay for mom, daughter, sister, friend
2/8/14: WOW her for the long weekend

2/11/14: Tips for guys

2/15/14: How to care for your VDay flowers

AboutFlowersBlog.com

WSAF

59



a platforms

flower fQ'(‘W\‘!’ FOLLOW US

Y, Bea Thanktul House Guest
> o8 R 90 AL 1 2917 01657

el
amcaeracn, (asans Cueaces Roo, Seces G009 idnis Seseunss
Togn | oo fas, oy, tume, B
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() SAF

AboutFIowersBIog COM s

Trend Alect z-..m,. ik MHome Decarating wih Tho Dloh Abous Olshy Ilu‘«q a Waddi ‘g'luh
127 Vo 3w Flowars

You o ]

Houseplants: Our Favorite  Tap Into the Lave Poweref  Juu nmvluyb« r with Kell
Al Filtars

SAF's Aboutflowers.com |

SAFaboutflowers's Channel Subscrlbe ’ ( SAF
/4
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AboutFlowers

About Fowers' team of lifestyle
of your everyday life. Visit our blog for the latest trends and tips

experts and fiorists will inspire you to make flowers part
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Pinterest. comIAboutFIowerss
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ole Facebook Graphics
ate holiday reminders

Hey guys: Women love flowers
(Nudge,)nudge)!

(
You'll win

safnow.org/facebook-graphics
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FOLLOW US

THE

Bus= Wy Vaseor!

CHALLENGE

%ﬂorist directo .
y facebook flickr
— @, : 9

R is a part of
marketing mix!
Advertising

PUBLIC RELATIONS

Social Media
Direct Mail
Promotions
Internet

Y SAF
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Marketing and PR
Tools at your
Fingertips ...

www.safnow.org

Stay tuned for SAF’ s
2014 PR program:

Live Like A Flower

Monthly tips for consumers that
SAF members can capitalize on

Launch: May 2014
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