l!R Boot Camp

Get In Shape Now

for Valentine’s Day and Beyond

Jennifer Sparks, V.P., Marketing
Society of American Florists
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Today’ s Goal

ve session focusing on key areas:

Value of PR: Why do it?
How and when to use it
Available PR tools/materials
Hands-on ideas and member examples

Be a media resource
Contacting the media
Interview do’s and don’t’ s
Preparing talking points




ur community.
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formation
d inspire target
ange behavior, shift
take action.

rty credibility

ge delivery
re content than

her marketing activities

s damage in times of crisis
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ool communities
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ur Community

king engagements:
e seen!

Garden and country clubs
Community festivals

Small business seminars
In-store workshops
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Getting through the gatekeeper




ersistence but the
big
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ewsworthy
ake it timely!

;;;;;;;;;;;;;;;;;;;;;;;;;

y, Mother’ s Day, Christmas
nd-the-scenes look at holiday

er ride-alongs for reporters on holiday deliveries

- Home decorations (Christmas) ‘\&(b SAF
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proven news
your shop as the
nerate valuable local
exposure
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SAF’ s Emotional Impact of
Flowers Study

Proof positive:

A gift of flowers

creates instant delight,
and increases enjoyment
and life satisfaction.

SOCIETY of AMERICAN FLORISTS

Capitalizing on Emotional
Impact Research

Press release on shop letterhead
Home, Lifestyle or Health print reporters
Radio news directors
TV assignment editors

Get noticed...send flowers with the
press release!
Reporters and staff will feel the effects of

flowers for themselves &@SAF
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Capitalizing on Emotional

Impact Research
TV Segment

Contact the program producer at a local TV
station

“Prove” how flowers make people in your
community happy.

Ride-alongs
Invite reporters to go on flower deliveries and
capture recipients’ reactions to the flowers

Perfect for Valentine’ s Day ‘(@ SAF

deliveries! L=

Capitalizing on Emotional

Impact Research
Contest
Partner with a local radio station

Listeners call in to tell why their special person
deserves a smile; the most romantic thing
you’ ve ever done

Winner (selected by DJs) receives a flower
arrangement

You provide the flowers in exchange for free
mentions of your shop and the research

Make it a regular segment! M
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remarks about
a morning radio

to general manager and
me on the same show and talk
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More University Research

Flowers & Seniors Study

Flowers are scientifically proven to ease depression, inspire
social networking and refresh memory as we age.

Home Ecology of Flowers Study

People feel more compassionate toward others, have less
worry and anxiety, and feel less depressed when flowers are
present in the home.

Flowers & Plants in Workplace Study

Problem-solving skills, idea generation and creative
performance improve substantially in workplace

environments that include flowers and plants
) SAF
AboutFlowers.com/research 2 — -

Valentine' s Day News Hooks
= Popular color trends

= Flower & design style options

= Timing of Valentine’ s Day

(Order early - Flowers to the office to kick off
weekend; flowers to enhance romantic
weekend)

= Rose care tips
= Unique requests, proposals, card

messages &(b SAF
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or VDay 2014

ontent at
lowers.com
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s, watch the news and listen
you want to target

sites: Search “Valentine’ s Day” for

interested in story before pitching it o
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nd learn from each try
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ring and responsive
Stay positive!

or repeat
at the root of the

elieve’; it weakens

uestion with ‘no comment’ ; in
ind it translates as guilt

e comments ‘off the record’ ; if you
ant it on the news, don’ t say it
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tory that seems

e opportunity to present your views
responsible manner

Take time to carefully develop your
response

Because helpful, more likely they will

contact you in the future 6\(@ CAF
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Optimism:
Finding something
to be glad about in
every situation.

Use it in your
interviews!
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Rain, Sleet, Snow and Ice
No Match for Cupid

(Florist quotes from Actual Local News Article)

“We' re doing what we have to do. That' s
our job.”

“It” s our worst nightmare.”

The challenge, (florist) said, would be met.
“We’ re like the mailman. We’ re getting

them out.” {¥ SAF

SOCIETY of AMERICAN FLORISTS

Are you playing the “Glad Game” or not?

Valentine’ s Day. Maybe she shoulda called on Feb. 13, or
God forbid, a couple days earlier.”

*kkk

“It all just adds to the fun,” Ms. xxxx said of the annual mad rush
of orders and deliveries.

“The colors are beautiful. Red roses are the most popular, but
we have royal blue — they’ re out of this world — orange ones,
purple roses. We’ Il make up hundreds of arrangements.

Valentine’ s Day is a lot of fun for many people.
y y peop &(b S AF

They’ re excited, and it’ s a lot of fun for us.”
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the perfect Valentine’ s

want to receive flowers — nothing
you’ like a gift of flowers.
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s for flowers for
jends. Valentine’s
express sweet

ople in our lives.

your valentine at work

ne’s Day falls on a Saturday. Why
e your sweetheart at the office early to
the weekend? (WOW effect)

safnow.org/vday ({(b SAF

affecting rose supply?

safnow.org/vday

(Popular Questions

Reporters Ask) ‘\(@ SAF
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Interviewing with the Media:
What to Wear

For face-to-face or on-camera
interviews, dress neatly and
professionally (but real), as you
would when meeting with a client.

Wear a smile! (Even for phone
interviews)

<<<<<<<<<<<<<<<<<<<<<<<<<<<<

The POWER of
Public Relations

Putting flowers and your
business in the context of people’s
everyday exposure to the news

(and/or browsing of the Internet)

) SAF
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n from Peers

lowers, Philadelphia

rovides flowers for set of local TV
station

Gets regular opportunity for
interviews

) SAF
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| Leamfrom Peers

6-minute segment!

Segment on C&H of summer roses

Included research about flowers ‘(( ’ S AF
Live audience got roses \\ﬂ—
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below 0 in Chicago

e media came calling and Red
Kennicott of Kennicott Brothers
Flowers made himself available

) SAF
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spring flowers
odils, tulips,

owers like that make
ink of spring.”

Chicago area coping with deep freeze

Thursday, February 10, 2011

Red Kennicott
Chicago
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earn from Peers

for A Cure: Fundraiser to support
ocal cancer treatment organization

s\yr

TS TR ke Mé

Dandelions Flowers & Gifts,
1108 46

Eugene, OR - . “‘ WS r ‘

' Dandelions Flowers & Gifts
| 1710 Chambers St.

Each vote costs $1

www.brasforacure.com
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(@ Aboutflowers.com Home Page

4 - - O @t @ & o
Back  Forward  Stop Refresh  Home - AutoFill  Print Mail

(@ http:/ /www aboutflowers.com/

Holidays &

Occasions .
Flowers=Happiness Quis: ind your
Floral Library floral signature
With today's high-tech and fast-paced ake our short quiz.
Decoratin lifestyle taking its daily toll on our Reminder service
Enteriaining KRS A ) ominder sorvice
lives, experts advise exercise and hose special dates.
Gift Giving other personal lifestyle changes to & | Hiowers make us
Ordering relieve stress. According to recent happier
utgers Universi
e behavioral research conducted at Tessarcn proves 1
Press Room Rutgers, The State University of New | Aguys guide to
Jersey, nature provides us with a glving flowers
About SAF How 1o give with

simple way to improve. . more style.

S0CIETY of of the Welcome your guest with 3 bright addition. Hide a
AMERICAN bud vase with a simple duster of flowers in the
W/ Fronists WEEK  center of a ciear bubble bow flled with patpourr

) SAF

SOCIETY of AMERICAN FLORISTS

g and entertaining
ay information
rdering advice

Care tips ‘(
\V/

SOCIETY of AMERICAN FLORISTS
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D CONTENT:
poutFlowersBlog.com

flower factor.

HOME =~ CONTRIBUTORS  ABOUT = MEDIA GALLERY ~ WHY FLOWERS ‘»ﬁﬁﬂom‘ DIRECTORY

flower factor

A LIFESTYLE BLOG FROM ABOUTFLOWERS.COM

Love

Decorating

Entertaining Prom
Gifting Weddings
Relationships/ Holidays
Friendship Gardening
Floral Trends Flower & Plant

Care y
AboutFlowersBlog.com w
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flower factor

A LIFESTYLE BLOG FROM ABOUTFLOWERS.COM

ogs for Valentine’ s Day (Feb. 1-15):

Order Valentine’ s Day Flowers Early
Plants to Say ‘I Love You’

Plans for a Romantic 3-Day Weekend
Unique Rose Designs

Best Bets for Last-Minute Shopping
Caring For Your Valentine’ s Day Blooms

‘\\((ﬂ SAF
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AboutFlowersBlog.com

| social media platforms

{) SAF SAF

AboutFlowersBlog.com =7




acebook Graphics
reate holiday reminders

Hey guys: Women love flowers
(Nudge,)nudge’l!

LG
You'll win

>4
P
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' LET "L .

R

safnow.org/facebook-
graphics

safnow.org/facebook-graphics .((b SAF
A\
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questions

s Control Panel
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.org/facebook-graphics

ow.org/SocialMediaGuide
AboutFlowers.com

AboutFlowersBlog.com{}, SAF
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rowth Solutions
e 7-8 (Hartford, CT)

SAF Convention
Sept. 9-12 (Amelia Island, FL)

safnow.org/events M
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