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UNCERTAINTY

So, Charlie, how are we 
doing right now, 
economically-speaking?
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6 Emerging Trends in Real Estate® 2015

Sunbelt, were going to be the “hot property types” just about 
now. The Emerging Trends survey this year, however, ranked 
such property as the least desirable investment and develop-
ment opportunities. 

“Aging baby boomers will continue to set trends,” said one 
investor with an international fund. “The leading edge is now 
65 to 73 years old. The move to city centers by this group may 
have more staying power than the millennial generation.” As the 
boomers trend away from stereotypical golf-course retirement, 
they are creating multiple markets that are “inch deep, not mile 
deep.” Our interviewees considered opportunities in health care 
properties and seniors’ housing “oversold,” and underscore the 
desire of retiring boomers “to own properties near their chil-
dren.” It must be said, though, that under the influence of the 
Affordable Care Act, new approaches to urgent care, and the 
repurposing of retail properties both in the suburbs and in the 
center cities, medical office use can be identified as a strength-
ening trend for 2015 and the years ahead.

With better health, longer life spans, and net worth that is still 
seeking to recover from the battering it experienced during the 
Great Recession, boomers are staying in the workforce—to 
some degree at the expense of the millennials, notes one inter-
viewee. As that trend wanes, look for increasing income mobility 
potentially reinvigorating the middle class. As the boomers 
eventually do retire in greater numbers, “think Carolinas rather 
than Florida,” says one investor. 

So, with all the deserved attention being lavished on millennials, 
let’s not ignore the boomers. They will be influencing the market 
both as workers and retirees for a couple of decades to come. In 
fact, it is the combined impact of the millennials and the boom-
ers—all 160 million people in the two cohorts—that is making 
demography such a hugely powerful driving trend right now. 

And while we’re at it, let’s not forget the smaller “generation 
Z” that is coming along next. Planning for a nation with lesser 
household formation, fewer new consumers, and a really mea-
ger number of workforce entrants is the challenge ahead for a 
real estate industry with its eye on the 2020s.

3. Labor Markets Are Trending toward  
a Tipping Point
Raise your hand if you are thinking about a coming shortage of 
workers. Not skilled workers—that’s already here. Those seeking 
specialists to write computer code are already scanning the 
continents for those who can produce customized programs and 
business apps. Forward-looking businesses are waking up to a 
realization that while we were worried about the “jobless recov-
ery,” longer-term labor market trends were moving in exactly the 
opposite direction. Retirements will accelerate, while the peak of 
millennial labor force entrants has already passed. Within a few 
years the talk will be about labor shortages, not labor surpluses. 
That trend reshapes things in remarkable ways. The notion that 
“jobs are chasing people” will morph into a primary rule of the 
labor market. What now applies particularly to people with tal-
ent, knowledge, and skill will soon become a widening search 

Exhibit 1-5 2015 U.S. Population by Age
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Source: U.S. Census Bureau.
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Demographics and Demand
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Do you think this growth will 
continue?

•Average	weekly	hours,	manufacturing
•Average	weekly	initial	claims	for	unemployment	insurance
•Manufacturers’	new	orders,	consumer	goods	and	materials
• ISM	Index	of	New	Orders
•Manufacturers'	new	orders,	nondefense	goods	excluding	aircraft	
•Building	permits,	new	private	housing	units
•Stock	prices,	500	common	stocks
• Leading	Credit	Index™
• Interest	rate	spread,	10-year	Treasury	bonds	less	federal	funds
•Average	consumer	expectations	for	business	conditions

I hear some folks starting to talk 
about recession.

What’s up with that?
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What’s going on with 
the housing sector?
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What about the effect of these 
lower fuel prices?
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2015	avg price	=	gasoline	$2.43/gal;	diesel	$2.71
2016	avg price	=	gasoline	$2.06/gal;	diesel	$2.30
2017	avg price	=	gasoline	$2.26/gal;	diesel	$2.70

What’s	the	deal	with	oil	prices?
• Rapid	supply	growth	in	the	US	(shale	exploration)	since	2012,	

from	5.5M	bbl/day	to	9M	bbl/day
• Until	summer	2014,	supply	growth	largely	offset	by	supply	

disruption	in	Iran	(mid-2012)	and	Libya	(2013)
• Libyan	production	returned	in	mid-2014,	causing	US	growth	to	

add	1.5M	bbl/day	to	global	supply
• Saudi	Arabia	decided	not	the	act	as	world’s	swing	producer	

anymore,	choosing	to	defend	market	share
• Slowing	growth	in	China	&	other	emerging	markets	put	

downward	pressure	on	oil	demand.

Aging	population

Mobile	workforce

Web	conferencing

Millennials	drive	
less

Urban	pop	growth

Are interest rates going to 
go up again?
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Have lower gas prices and 
interest rates translated into 
folks feeling better?

How have all of these trends 
affected retail sales?

People	afford what	they	want.
-- (Lowell	Catlett)
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Other Questions?

1. What about the effect of Brexit on the US 
economy?

2. How will the results of the presidential 
election affect the economy?

3. So how will we know when the downturn 
will hit?

MINING OIL	WELLS FORESTRYFISHERIES

CHEMICAL	PLANTSMETAL	
WORKING

Mature	stage
Fragmented/Bipolar
Consolidating
Shakeout
- Low	ROI
- Overleveraged
- Shrink
Supply	variations
Hypercompetitive
Innovation	treadmill

Economy
Brexit
Election
Distribution
Water
Housing
Labor
Demographics
Biophilia

Issues

Structural	aspects

Extractive	&	
Manufacturing

• Financial	
• Distribution
• Marketing
• Trade	Assn.
• Media	/	Pubs

IMPORTS:
•Columbia,	The	Netherlands,
•Ecuador,	Mexico,	Canada,	
•Guatemala,	Australia,	Israel,
•England,	Costa	Rica,	Hawaii,
•Philippines,	Japan,	China,

Africa

EXPORTS:
•Market	Area	to	
Market	Area
•Between	states
•Canada
•Europe

Trade	Agreements
Trade	Barriers	&	Import	Restrictions
APHIS/Plant	Protection	Quarantine

Patents,	Royalties	&	Copyrights
Environmental	protection regulations

Pesticide	and	chemical	regulations

Regulatory

TradeINDIRECT
MARKETING

DIRECT
MARKETING

End	Consumer

•Brokers
•Landscape	contractors
•Lawn	maintenance	firm s
•Re-Wholesalers
•Landscape	arch itects
•Auctions

SERVICE	FIRMS

$92B	

$59B	

$31B	 Nursery
& 	Greenhouse

Firm s

$196	Billion	Green	Industry	Complex

RETAILING
•Garden 	centers
•Grower-Retailers
•Florists
•Supermarket	flora l	depts.
•Discount	m ass	m erchants

•Home	improvement	
centers
•Farmers markets
•Hardware	stores
•Mail	order	& 	in ternet	

INSTITUTIONAL
•Schoo ls;	Churches
•Hotels;	Resorts
•Hosp ita ls
•Restaurants

•In terior	landscapes
•Malls
•Corporate 	landscapes
•Pub lic	bu ild ings
•Community	parks

Production

Consumption

PAPER	MILLS

Paper	products:
(Catalogs;	signs;	

packaging)

Wrappings,
Containers,
Labels,
Irrigation

PLASTICS
MANUFACTURING

Oil,	fuel,	&	
other	

petroleum
products

Plant	
protection	
products

FERTILIZER
PLANTS

Structures,	tools,	
equip	&

Machinery

BREEDERS
Propagators
Brokers

AG	COLLEGES;
RESEARCH	FARMS

Peat	&	
Bark	

products

Services


