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The Ritz-Carlton, Kapalua, Hawaii By: Crystal Vilkaitis

Retail Social Media Teacher

&‘ ,/ Society of e Tl www.heycrystalmedia.com

Today’s Seminar Focuses. ..

= Social media ads; specifically on Facebook and
Instagram

L4 L3 L3
= B2C (Business to Consumer) C rySta I V I I ka I t I S
= Why paid advertising on social media is a “must”
= Marketing techniques that will save you time and

money, and get you seen Retail Social Media Teacher
= Targeted strategies to ensure you're reaching the right Owner of Crystal Media
people Founder of SocialEdge.co & SocialtoSale.com
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Retailers in All Industries

Gift
Home
Furniture
Jewelry

Apparel & Shoes
Pet

Hardware
Florists & Garden
Centers

Crafts — Fabric &
Scrapbooking

crystalmedia

crystalmedia
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¥ sheryl sandberg
July 27 via Facebook Mentions * &

‘Today we shared our quarterly results and
announced that there are now 60 milion
businesses using Facebook Pages each month.
Facebook and Instagram have become the mobile
presence for businesses around the world — and
we are grateful that businesses large and smallare
using our products to connect to their customers.

Two of my favorite examples from this quarter —
Clothing company Shinesty used Facebook and
Instagram ads to reach 18-35 year olds. They
drove a 14x increase in year over year sales —
helping them expand from 2 to 26 employees in
just 18 months. And Lighting Etc., a third
generation family-owned business in Fort Worth,
Texas used Facebook and Instagram ads to target
25-45-year-old homeowners interested in interior
design within 35 miles of their showroom. They
attribute the 40% increase they've seen in revenue
this year to their Facebook and Instagram ad
campaigns.

Toallthe business owners on Facebook, thank you
for letting us be a small part of your story. You
inspire us every day —and we'll never stop working
for you. — with Mark Zuckerberg at @ Facebook
HQ.

e Like W Comment A Share

QOW 19¢ Top Comments *

674 shares. 454 Comments

LET'S BREAK
SALES

RECORDS
TOGETHER!

crystalmedia

When it Comes to Facebook...
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Average Organic Reach of Content Published on Brand Facebook Pages
Based on a study by social@Ogilvy*

15%
== All Facebook brand pages
i~ Facebook pages with >500K Likes

DOESNIT WOR

1 L L 1 I
Oct 2013 Nov 2013 Dec 2013 Jan2014 Feb2014 2015°

crystalmedia

Age 18-34 Digital Audience Penetration vs. Engagement of Leading Social Networks Age 18-34 Digital Audi F vs. of Leading Social Networks
Source: comScore Media Metrix Multi-Platform, U.S., Dec 2015 Source: comScore Media Metrix Multi-Platform, U.S., Dec 2015
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Ads = Visibili
e

Less organic reach e
Not paying = not being
seen

If you’re not
advertising, you’re
wasting your time...

2431 pe
— —

we  ®

© elssa Craock tarene Gatr and 3 oners

crystalmedia
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[3] create Event
Suggested Post

Y needis

The best kept secret in social media advertising is finally revealed.

needls. Getneltest & restest
i

With Price Match Guarantee, we won't be beat on

24/7ROBOAGENCY pries

cause
HATED the idea Qiuting

Learn More 16 Legendary Things You Totally Missed On ‘Ho.
diply.com
‘These are going to be legend-wait-for-it. DARY.

crystalmedia

eesee ATET 4G 450 PM

o) Jnstagnam

a5 glowglamxo Sponsored v

Shop Now

® 32,373 likes

glowglamxo FLASH SALE! Save 40% off storewide
with diceoint cnde FI ASHAO at chackoit!

A QO © O B

crystalmedia

Facebook Live! + Ads

;i"'% Bloomtastic Florist was live.
TR MeySata2ram- @

Mother's Day is this weekend! | have a special gift for you to help Celebrate

Spent $100 to
promote

“We ran out of

flowers!”
32 orders

Just under $3K in
sales

29K Views

crystalmedia




Indie Retail Success!

We beat all of last year! (before July)

Anna's Flowers
Published by Anna Flora (2] July 25 at 6:00pm - @

A Message from Marlene!

5,487 people reached
—

2K Views

crystalinieuid
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Anna's Flowers Results:

Weekly traffic, check-ins and
reviews

Workshops sell out

Over 40% open rate on
emails

Constant ‘Customer of the
Week’ convos

crystalmedia

Anna's Flowers added an event.
@ April6- @

APR  Anna's Flowers 42nd Birthday Party
1 Apr 16 - Apr 17 - Kingsville, ON, Canada
92 people interested - 38 people going

* Interested

2,929 people reached

crystalmedia
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Anna's Flowers
Published by Anna Flora [7] - August 26 at 3:00pm - Kingsville, ON, Canada - @

"What's Growing On?" - at Anna's
Autumn Hues and Baby Blues!

5,439 people reached

15K Views

# Like W Comment  # Share &

(D) Barb Greer, Tina L Roy and 44 others Top Comments *

14 shares

B witeacommen: a

- Jenny Garland-Roy Went out to Anna's today....Love that place!
Uniike - Reply - Message - 1 August 27 at 4:4Tpm

Lina Andrews Went to i they /andas for
3999

Uniike - Reply - Message -« 1 August 26 at 7:05pm
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Post Reach
The number of people your posts were served to.

Organic [ Paid

crystalmedia

7 Facebook and Instagram Ad

Success Strategies

crystalmedia

#1. Choose The Right Ad Type

Choose a marketing objective for your campaign

Avareness Consideration Comversion
Increase people’s awareness of Find potential customers for your Drive conversions or sales for
your brand or business business your business

Boost your posts Send people to your website

Increase conversions on your website

Promote your Page Get installs of your app Increase engagement in your app.

Reach people near your business

Raise attendance at your event Get peaple to claim your offer

Increase brand awareness Getvideo views

Promote a product catalog

Collect leads for your business

crystalmedia
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#1. Choose The Right Ad Type

Crystal Media
Published by Crystal Vikatis 71 July 22 at 8:27am - &

Have you converted the store's Inst: toa

This s currently being rolled out and | recommend switching when you're le's
asked to do so. You'll be able to promote individual posts, gain insights peop!

and stand out as a biz with a Contact Button. your brand or business

heyerystalmedia v

#1. Choose The Right Ad

Awareness
Increase people's awareness of
your brand or business

Reach people near your business Reach people near your business

Boost your posts Boost your posts

Increase brand awareness Increase b awareness

Promote your Page
Promote your Page

1,418 people reached
crystalmedia crystalmedia

#1. Choose The Right Ad Type #1. Choose The Right Ad

Cooks Corner Awareness
Written by Carly Sauld [ - July 5 at 12:45pm - @

Increase people's awareness of
your brand or business

- ' @" K Reach people near your business
NATION'S LARGEST KITCHEN STORE

Boost your posts

We'd love to see you today!

Increase brand awareness

‘We Make Cooking Fun!

We're here to provide the knowledge you need to make the perfect purchase.

Get Directions Promote your Page

crystalmedia crystalmedia




#1: Choose The Right Ad Type #1: Choose The Right Ad Type

Consideration Conversion
Find potential customers for your Drive conversions or sales for
your business

business

Raise attendance at your event
Promote a product catalog

Collect leads for your business

Get people to claim your offer

Get video views

Increase conversions on your website
Get installs of your app

Send people to your website Increase engagement in your app

crystalmedia crystalmedia
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@ Mierook Tack

The “Most #2: Targeting

Recent” Ad

crystalmedia crystalmedia
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Strategic Targeting

1 . How to Target People Who Will

= | Buy From You
|

Better Performing Ads

crystalmedia crystalmedia

#2: largeting #2: Targeting: Custom

Warm Audiences
Page Likes Audience

Define who you want to see your ads. Learn more.

Email LlSt E NEW AUDIENCE ~
Web Visitors

Custom Audiences @ | Choose a Custom Audience

Create New v

crystalmedia crystalmedia
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#2: Targeting: Custom

Create a Custom Audience

#2: Targetin

How do you want to create this audience?

Reach people who have a relationship with your business, whether they are existing customers or
people who have interacted with your business on Facebook or other platforms.

Customer File

Connections @ | Add a connection type v

Use a customer file to match your customers with people on Facebook and create Facebook Pages
an audience from the matches. The data wil be hashed prior to upioad. Apps .
Friends of people who like your Page

Events

Website Traffic Exclude people who like your Page

Create a list of people who visit your website or view specific web pages

Advanced Combinations

App Activity

Create alist of people who have taken a specific action In your app or game

>
L

@ Engagement on Facebook [NEW)

Greate a st of people who have engaged with your content on Facebook

i s St s st o s i e crystalmedia

#2 . T ar ge t in g "y Audience Definition o
. . /\ dY:;:rr':;dnence is
Lookalike & Competitors 4 ] \

Cold Audiences: Audience Detalls:

« Location:
. . . coc E‘:’:?};.odmsia‘la‘“: Oceanside (+35 mi)
Lookalikes + Detailed Targeting (Interests . Ager

° 22-65+

AND Behaviors) #2 . Ta ]"g'e { l ng + Peaple Who Match:

o Interests: 1-800-Flowers, FTD
Flowers or Teleflora

Competitors/Big Boxes . Placements:

» Facebook Feeds, Facebook Right
Column and Instagram

Potential Reach: 4,600 people

Estimated Daily Reach

£7 310 - 820 people on Facebook
—

0 of3,100 O
120 - 310 people on Instagram
1 _—
crystalmedia crystalmed - 4500
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#3: Timing #3: Timing

Page  Messagesf]l  Notifications Insights  Publishing Tools Settings  Help~
Joverview When Your Fans Are Online  PostTypes  Top Posts from Pages You Watch
promotions
Data shown for a recent 1-week period. Times of day are shown in your computer's local timezone.
Jikes

Ad Scheduling @ + Run ads all the time freach

oavs
2754 2700 2684 2728 273 2730 2740
page Views
Run ads on a schedule Jactions on Page
posts
Sn T W k™ i ™

Ad scheduling only works with lifetime budgets. [
vents, TIMES
/ideos

people o

lessages.

crystalmedia crystalmedia

#3: Timing - Instagram

< Followers

TOP LOCATIONS Gities  Counties

#4: Budgeting

h B _

FOLLOWERS Hours |

< Thursdays >
a 3 6 2% 3 6p 9

~ ystalme ... crystalmedia

11



FB Ad Budget Averages

NOTE: Lots of factors, these are averages based
on tests and studies

$.5-$1/Like
$1/email address
$.10-$.50/website referral

Can be closer to $1.20 for local businesses

crystalmedia

Factors Involved When Setting an Ad
Budget

Goals

How many new Likes?

How many new Email Addresses?

How many new Website Referrals?

How much Foot Traffic?
Resources & Content

crystalmedia

Factors Involved When Setting an Ad
Budget
Cost will be higher if building an audience and
social proof
Audience
Customer list size
Time frame

Time of year

crystalmedia

Factors Involved When Setting an Ad
Budget
Website:
User friendly?
Currently getting traffic?
Regularly adding content?
Mobile friendly?

crystalmedia
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#5: Creative

Copy
Imagery

facebook.com/business/ads-guide/

crystalmedia

#5: Creative
i:::emr;de:rkel e Like Page

It's fig season! Not sure what to do with figs? Here's a great dessert
recipe to share.

Fig Tart with Almonds

WWW JASPERS-MARKET.COM

96 Likes 4 Comments 14 Shares

olike W Comment 4 Share

9/22/16

1. Social Information
When available, people wil e if
their friends have engaged with
your business.

2 Business Name
‘The name of your business aiways
shows prominently

3 Text
Grab interest with
about what youre

4 Images and Vid

Compeling images
jour tar

5. Call to Action (optional)
Acustomizable button
encourages people tocick.

crystalmedia

Writing Effective Copy

What do you click on?
What magazines/articles do you decide to
read?

Model other successful retailers
Humanize — like you’re talking to a
friend (social media!)

Talk/write to one person

Keep it simple

crystalmedia

Writing Effective Copy

Give instructions — “Click” “Come In”

“Sign Up”

Don’t ask too many q’s; keep it to one

(same with CTA’s)

crystalmedia
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Creating Images for Ads

Good lighting
Clear picture
Image Text: OK
COlOI‘ful Your ad will run normally.
ReleVant Image Text: Low
o o o " Your ad's reach may be slightly lower.

Optimized size

- ide’ [ Text: Medi
(refel to gUIde) - ‘zzgead': reac: r:::;: be much lower.
Text on top of image

. Image Text: High
* less than 20%! ™ Your ad may not run.

Image Text Ratings

crystalmedia
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Creating Images for Ads

Day 6 of 12 Days of Christmas at Skirt!
Day 6: All Autumn Cashmere 50% Off! #12daysofchristmas

*Today only, cannot be combined with any other promotions.

Pics of people
Timely and Holiday
images

Video Play Buttons

crystalmedia

#6: Testing

Creative — Image and Copy

Audience

Look at:

Actions

Engagement
Cost

crystalmedia

#6: Testing

Ad Name Amount Spent ©

ol July - Local Awareness . $568.76
July - Local Awareness > July - Local Awareness

4 July - Local Awareness - Copy . 5279.00
duly - Local Awarenoss ? July - Local Awarenoss mpro

crystalmedia
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Columns: Performance v Brea)

v Performance (Default)
Delivery
Engagement
Video Engagement
App Engagement
Carousel Engagement
Performance and Clicks

Cross-Device

Set as Default
Reset Column Widths

crystalmedia
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#7: Track

Campaign Name Dolivery

July - Local Awaroness M * Activo s197 852
Por 1,000 impr.

July - Most Recent - MLC ’ 0070 soot 1100
s Por Post Enga.

July - Likes - MLC

crystalmedia

Coming to ad reports!

crystalmedia

Take Action on
Your Social Media!

Crystal Vilkaitis
crystal@heycrystalmedia.com
heycrystalmedia.com
socialtosale.com
socialedge.co

crystalmedia

15



() SAF
MAUI

20416

SEPTEMBER 21-24

132"° ANNUAL CONVENTION
The Ritz-Carlton, Kapalua, Hawaii

&1;‘/ Society of American Florists

9/22/16

16



